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A Look Back in Time- 1977 II Alliance for

Audited Media

TRANSACT WITH TRUST

* Apple introduces Apple Il the first personal computer
with color graphics =@ =

e Phones were Just Phones and Used Land Lines ‘h@

* 15t Star Wars Movie Released Fagl3

e Common for Newspapers to have both Morning and

Evening Editions L=



saper Challen ” o Medlia
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 Grow Newspaper Revenue and Audience in a
“Touch Of a Button World” (Media Wars)

* Oh and by the way.....

* How Can AAM Help???




Overview-Brand Empowerment ” Alliance for
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TRANSACT WITH TRUST

 The Foundation of AAM
 The Power Behind AAM (Media Intelligence Center-MIC)

* Open Access
» What Does Open Access Mean to AAM/CAC Members
» Unleash the Power of the MIC

* Measuring Value: What Metrics Do You Want To Emphasize Your
Brand View?

What Do Media Buyers use to measure your audience value?

Paid Vs Qualified Vs Verified

Affiliated Publications

Digital Access

Cross Media Metrics

VVVVY

* Sale Opportunities: Expanding Your AAM Data Profile
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The Foundation of AAM: Motto ”

AAM’s Motto:

To Transact with Trust: Help
Buyers Buy and Sellers Sell




Y //

Our Mission:
Facilitate Commerce

Alliance for
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TRANSACT WITH TRUST

Provide relevant, trusted actionable
information to the media marketplace.

© 2015 Alliance for Audited Media



The Foundation of AAM ” Alliance for
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e AAM Has been around since 1914

 AAM connects North America’s top
advertisers, ad agencies and , media
companies and platform providers

* AAM provides its members trusted media
analysis across all brand platforms, print, web,
mobile, social media, and more.....



IM Services Merge with AAM ” Alliance for
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e Effective June 2014, IM Services Group
merged with AAM

 Merger created a leading independent digital
service provider that helps address client
issues with interactive advertising such as
unseen ads, illegitimate clicks, fraudulent
traffic etc.

* AAM/IM Service clients include: Yahoo!, AOL,
eBay, Pandora, just to name a few

II Alliance for
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 AAM acquired Certified Audit of Circulation (CAC) in
the Fall of 2012

e No difference in cost between AAM Vs. CAC

e CAC members have been integrated into AAM’s
database

* All CAC Newspaper members began quarterly filing

effective with the June 2015 quarter
I .

0
0
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The Power of AAM’S Data Base: ”

AAM’s Media Intelligence Center

—o It's a FACT Nearly 450,000 user

engagements
5, 0 00 registered users know the
Media Intelligence Center is the An average of 6,000
place to find circulation, readership, monthly site visits and
subscriber demographics or digital 1 ,300 uniquo' users
activity metrics.

All told, AAM pushes member data out to
nearly 5 MILLION contacts each year.

© 2015 Alliance for Audited Media



The Future of MIC: Adding More Power

BRAND VIEW

What Is It?

EBrand View is a bndge. It spans an niver of electronic data flow
withan AAM: s “"MIC - Media Intelligence Center_

Alliance for
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V{4

On one side of the span are static PDF reports, (e.g. Publishers
Staterments) mncluding  the cument cross-media stabe report called
the Consohdated Medsia Report or CMRL.

On the other sade of the span s AANM's robust dnll-down
data gquery ool called “the analy=er”_ It is deal for mining
and downloading complex, detailed, tarngeted information.

Erand View is not a replacement structure, but an enlancennent
to the speed and breadth at wihich AAM Publisher cross-mmedsa
infommeaton may be mpul, accessed, undersiood and put o use_
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The Future of MIC: Adding More Power

V{4

BRAND VIEW

Features
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What Is Its Impact on Sales?

Brand View supports the publisher's sales efforts in 3 important ways:
SPEED TO MARKET

Brand View greatly improves on the frequency by
wiich publisher information is posted compared
o the cument bi-annual schedule. Monthly data

updates can be done easily and automatically so
that the most cument data s available for selling.

FORMATTED FOR SAlL FS PROCESS

Brand View information is fully downloadable into
a vanety of forrmats for use in sales presentations,
proposals and marketing documents — in particular
it is fully adaptable to tablet and mobile devices
for in-person meetings.

AVAILBLE IN MIC FOR BLIWER ACCESS

As the new centerpiece of the AAM MIC, Brand
View information will provide buyers with direct
access to the latest information for the buying
and planning process. If desired, buyers will also
be able to navigate gquickly and easily to
standard PDF reports or to the analyzer tool.




Open Access: Unleash the Power Allance for
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Media Intelligence
Center

© 2015 Alliance for Audited Media
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 ALL AAM/CAC Members have Open Access to the MIC
e Searchable data and analysis tools

- Research publications and verify claims

- Monitor competition

- Build media plans, presentations and proposals
- Conduct market analysis

- Define market penetration

Save yourself time!

Member Login
wetuur Keports
” Alliance for b rerurmmG user
Audited Media B

AAM Member Number | |
What's New f

hat’sNewfor | [ Newspapers | Magazines | Business Publications | Media Buyers | Digital | Email Address | |
U Password | |
— % ) Media Intelligence Center
: o = b Publisher Filing Center
AAM Digital Certification of La Presse+ [ s 2 I Remember me?
y p— - o
[ - wd | ) e Paymen
Aims to Make Advertisers Feel Safe PRESSE # el

and Confident
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Open Access: Unleash the Power ”

* Use the Tool Bar on Left side to Customize your search

e Search by Circulation, City, Parent Company, etc.

FILTER BY:
= publication - I
| MNewspaper (1]
| Traily (O
| AfFiliated Publicatiorn {09
= Wreslkly (1)
PAazazine (0]
Business {(O)
Farm (0]
Religious (O}
Interactive (0]

= Auctive (1)
Inactive (0]

-~
i
=]

= sAuudit Source
o) Al (1)
T (D)
= Cross hMedia C+0
= Ouarbterly Reportimg -
*ES (1)
MCr (0]
= O =)

A~
-

= Coundtry L+
= Diigital Editions =
= Circulatiom =)

= rMewspaper Freguency (=)

= FParent Companmy
= SRDS Classification

:
““““‘

= CARD Clas=sificatiocn

,,
o

= parket Search
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Open Access: Unleash the Power ”

* Use the Search By Bar to customize search: ZIP
Codes, City, Member Name, Etc.

Search by: ‘60174,60175,60[]15 Q
RESET | SAVE SEARCH | SHOW FILTERS lg R
FILTER BY: 2]  #ofResults:13 Pagelof1 Results Per Page |50 v |
- s ~ .
Publication () Publication Name ¥ Parent Company City State Type SAOUd't Report Date Sun/Sat Wkdy
[} MNewspaper (13) ShSS
[] Magazine (0) [# |Chicago Sun-Times Wrapports, LLC Chicago IL DLY |AAM 03/2014-AR | 244,613| 255,249
) Business (0) ) | Chicago Sun-Times-Buffalo Grove |y hh00es 1 1LC Chicago IL |AP |AAM  |03/2014-AR 1,799
[ Farm (0) Countryside '
[ Religious (0) #| |Chicago Sun-Times-Deerfield Review |Wrapports, LLC Chicago IL  |AP |AAM 03/2014-AR 2,106
() Interactive (0) @ Ehicag" Sun-Times-Highland Park ., oorte 11C Chicago IL |AP |AAM  |03/2014-AR 2735
ews '
m Chicago Sun-Times-Lake County .
@ Active (13) [+ News-Sun Wrapports, LLC Chicago IL AP |AAM 03/2014-AR | 11437 9.684
[J Inactive (0) : — e .
) | Chicago Sun-Times-Lincolnshire Wrapports, LLC Chicago IL  |AP |AAM 03/2014-AR 484
= Audit Source (+) Review
J - _Ti _ H -
= Cross Media (+) #] |Chicago Sun-Times-Northbrook Star \Wrapports, LLC Chicago IL AP |AAM 03/2014-AR 2,215
Chicago Sun-Times-The Beacon- .
® Quarterly Reporting (+) [+ News Wrapports, LLC Chicago IL AP |AAM 03/2014-AR| 13,017| 11,587
-l (+) W= ﬁg"::goS““'T'mes'TheCO“”er' Wrapports, LLC Chicago IL |AP |AAM 03/2014-AR| 2.846 2,678

= Country (+) . o
Tribune Publishing

l#| |Chicago Tribune e

Chicago IL |DLY |AAM 03/2014-AR | 798,554 | 515,776

= Digital Editions (+)

) Ere e 8] @ Daily Herald, The Sunday Herald Fnacddor'k Publications, ﬁ';'i'glif” IL |DLY |[AAM  |03/2014-AR| 98,859 94,702
[ |

Newspaper Frequency (+) i gy Sy . Shaw Media St.Charles |IL |CND|AAM 03/2013-AR| 11,116 12.594

) |New York Post MNews Corporation New York NY |DLY |AAM 09/2014-AR | 445,517 502,899




Open Access: Unleash the Power

FILTER BY:

=)

# of Results; 2

Page 1of 1
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Results Per Page

" Publication -1
@ Mewspaper (2)
% Daily (1)
I# Affiliated Publication (O}
% Waekly (1)
[ Magazine (0)
) Business (0]
[0 Farm [0}
[ Religious (0)
[ Interactive (0)
= Status (-}
& Active (2)
O Inactive {0)
= Audit Source (-)

& AAM (2)
O CAC (0)

® Cross Media (+)
" Quarterly Reporting (-]

@ YES (2)

O NO ()

C

® Publication Name ¥ Parent Company City State Type AuditSource ReportDate Sun/Sat Whdy

[ | JOURMAL NEWS Cox Media Group Chio, Inc. Hamilton |[OH [DLY |[AAM 03/2014-AR 2146135 18,887

) [Oxford Press Caox Media Group Ohio, Inc. Oxfard OH (WKL |AAM 03/2014-AR 1864
dj #of Results:2 Pagelofl Results Per Page

City, State

Available

[J Abbotsford, BC (1)

Abilene, TX (1)
I_

Acton, MA (1)
] Adrian,MI (1)
| Alken, SC (1)
) Akron,OH (1)

T Albany, NY (1)
) Albany, OR (1)

| Allentown, PA (2)

) Alpena, M1 (1)
) Altoona, PA (1)
] Amarillo, TX (1)

Abington & Rockland, MA& (1) C
| Grande Prairie, AB (1)
] Grants Pass, OR (1)
| Great Falls, MT (1)
| Green Bay, W1 (2)
| Greenfield, MA (1)
| Greensboro, MC (1)
| Greemville, M5 (1)
) Greenville, NC (1)

| Alamogordo, NM (1)

~ Albuguerque, MM (9)
[ Alexandria-Pineville, LA (1) O
| Greenwich, CT (1)
) Allston & Brighton, MA (1) O
] Greenwood, SC (1)
) Hamilton, FOR (1)

] Amesbury, Ma& (1)
| Anchorage, AK (2)

APPLY & CLOSE ‘

Search:

S 000 I D000 OoDOoOODOC

) Granby, QC (1)
| Grand Junction, CO (1)

Grand Rapids, M1 (2)

Greenville, 5C (2)

Greemwood, MS (1)

Hamilton, MA (1)
Hamilton, OH (1)

) Hanford, C& (3)

] Opelika, AL (1)
| Opelousas, LA (1)

a

COrangeburg, 5C (1)
Orlande, FL (2)

_ Orleans, MA (1)
1 Oshkosh, W1 (1)
] Ottawa, ON (2)

Ottawz-Ontario, OM (1)
Oxford, OH (1)

_| Pacifica, CA (1)

Palm Springs-Palm Desert, CA (1)
Park Hills, MO (1)
Parkershurg, Wy (1)

Parksville, BC (1)

_| Pasco-Kennewick-Richland, Wa (2)
| Pawtucket-Central Falls, RI (1)

Pensacola, FL (2)
Penticton, BC (1)
Peoriz, IL (2) b



Open Access: Unleash the Power

 The Power of the Newspaper Analyzer

V{4

Alliance for
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New Newspaper Data
Now Available

Q2 2015 cross-media data is now available for all U.S.
newspapers. To easily access quarterly newspaper
data, search for newspapers and click on AAM's
Newspaper Analyzer tool. Visit AAM's Media

| r| |

TRANSACT WITH TRUST

Intelligence Center resources page to see how to —
access circulation information and digital activity metrics AAM'’s Newspaper Analyzer tool
for nearly 2,000 titles.
RESETISAVE SEARCH | SHOWFILTERS
FILTER BY:
* Publication {-) Consolidated Media Comparisons Reports Library Audit Status Newspaper Analyzer
¥ Newspaper (1
: Daty 9 c Select a newspaper title to view a CMR or quarterly data report
Affillates Publication (0
& Weekly [1) Oxford Press

.

>

A Consolidated Media Report is not available for this publication.

Quarterly Data Report v
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Open Access: Unleash the Power ”

* Analyze either Quarterly or Audited Data (Executive Summary,
Print, Digital, ZIPs, etc.)
* Export to Excel for further analysis

Consolidated Media Comparisons Reports Library Audit Status Mewspaper Analyzer Cross Media

Selected Publications: Blade ...click to see more

> Standard Reports

United States

Select Data Source

Audited Data
¥ Quarterly Data

Includes current data

Select Historical Data

Export ViewReport Modify

Executive Summary W .:i] 'E
Print Analysis 'i] E
Digital Edition Analysis .:i] E
Distribution by Market ai] 'E
Distribution by ZIP Cade (&) L )
Basic Prices ui] 'E
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Open Access: Unleash the Power ”

e Sign Up for Report alerts ( Your data or
competitor data reports)

e Save Your Filters

Services Data Resources Join News About Contact

Manage Lists/Report Alerts Saved Searches Snapshot ¥ Reports & Tools ¥ Help ¥




Open Access: Unleash the Power ”
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* Ongoing Basic Training Seasons for MIC

* Customize Training

»0One on One Training

»Group Training

Jenni Anderson

Coordinator, Client Solutions
(224) 366-6425

Jenni.Anderson@auditedmedia.com



Measurin Value ” Alliance for
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Q: What metrics do media buyers use to
f determine your audience value?

* Flagship Newspaper
» Circulation units

» Home delivery, single issue sales, Business Traveler-hotels, business distribution,
Qualified-residential requests vs. Verified-samples, public access

» Digital editions paid for or accessed
» ZIP code level analysis

e Other print — Affiliated Publications

» Circulation units — Print and Digital Editions

» Home delivery, single issue sales, Business Traveler-hotels, business distribution,
Qualified-residential requests vs. Verified-samples, public access

» ZIP code level analysis

 Readership- Readers and reach in market
* Cross Media Metrics (Web activity, Social Media, etc.)

© 2015 Alliance for Audited Media



Home Delivery Metrics Summary

* Home Delivery

Category
Paid

Qualified - Requested

Qualified - Targeted

Verified

Requirements

Payment of one cent, net of
considerations.

Residential delivery
Opt-in

12-week minimum term
Delivery addresses

Residential delivery
Opt-out
Address specific route lists

Residential delivery-Home
Delivery Market Coverage

Alliance for
Audited Media

/4

TRANSACT WITH TRUST

Address known?

Yes.

Yes.

Yes.

No. Only general
distribution area
(Detail Routes Maps
must be available)
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Single Copy Metrics Summary ”

TRANSACT WITH TRUST
* Single Copy
Category Requirements
Paid . Payment of one cent, net of considerations
Qualified — Retail/Business *  Non-residential delivery to retailers or

other established business locations
(hospitals, restaurants, etc..)
*  Request or agreement with retailer or
business exists and available for audit
* Distribution is recurring

Verified — Racks & Other Distribution *  Non-residential delivery
(Events, Kiosk) *  Distribution locations




Measuring Value: Affiliated Publications ” Alliance for
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e Effective October 1, 2014

- Re- labeled as an “affiliated publication”.
- “Edition of” phrasing no longer required.

* Affiliated Publications
- Any newspaper or periodical you publish
- May be any frequency (weekly, daily, monthly, etc.)
- Reflects own averages for its frequency
- Reporting will show:

~ Total circulation for primary AAM newspaper

4 Contact )

~ Total circulation for each affiliated publication Client
~ Combined total. Solutions
Prior to
Reporting
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yOur Essential Shopper
Your Essential Shopper -

Fasential .\'htpp'n;'.\un Every Sesdny® o

NOW YOURS! FREE!

28 mreie €70

Affiliated Publications Example ”
wuweu The Ledger '

Your Essential Shopper ‘m




Digital Replica Vs Non-Replica II Alliance for
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[ L4 - [ ] -
* Digital Replica: -

- Consistent with the print edition in layout

- Consistent with editorial & advertising content
- It may exclude FSI (Free Standing Inserts)

* Digital Non-Replica:
- Consistent in character of the print edition
- Editorial Content Same as print
- Advertising may differ




Digital: Paid Circ Units ” Aliance for
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* Three options to qualify paid digital circulation
units:

1. Paid Digital Only
2. Incremental pricing, or
3. Recipient usage

* Key Points:
- Only issues actually accessed are eligible as
circulation units if incremental pricing isn’t presented.
- Applies to paid and qualified circulation
- Daily usage reports needed.



Digital: Qualified | II
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* Qualified Digital Units:
- Subscription

~ Registration and Activation (or download and
open)

~ Day of Access

- Educational Copies (NIE)
~ Order and affidavits from teachers/school

- University Copies
~ Access for each issue and tie to student status

- Employee Copies

~ List of employees and proof it was made
available

- Retail/Business
~ Digital only permitted for libraries
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Measuring Values- Cross Media ”

Audited Media
TRANSACT WITH TRUST
I $Ho . .
¢ = Cross Media Metrics:
o P K
Website analytics
2% Mobile apps
T
,’?;;;' . .
&% Social Media
( Contact N
- Client
E E-newsletters Solutions
Prior to
Reporting

© 2015 Alliance for Audited Media



Cross Media Metrics ” Alliance for

Audited Media
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* All cross media metrics are optional, but help
you tell a smarter, more complete brand story.

 Monthly totals
* Analytics vary by platform
* Website, apps, social media, etc.

 Can access the Cross Media Metrics
Application through Quarterly Filing Tool



Measuring Value: Cross Media: What Metrics can
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o . 38 Mobile Web Traffic
ﬂ' Web Traffic @ : g Mobile/Text Alerts

=2 _  Monthly Unique Browsers — Monthly Unique Browsers

- Weekly Unique Browsers B We?ekly L.Jnique Browsers - sends
_ Daily Unique Browsers — Daily U.nlque Browsers . —  Subscribers
_ Page Views : \F;?sﬁtesVIews } Mobile Applications
- Visits . . o Unique Devices
- Visit Duration B V'S!t Duration _ — Page Impressions
- Unique Browser Duration : _IL_JOanJstrowser Duration —  Visits
- Top URLs P — Visit Duration
— Downloads
| eNewsletters —  Subscribers
*  —  Sends

— Receives/Delivered

— Bounces Metrics

— Subscribers

— Opt-Ins

Auditable Products Engagement
AT,
:“:D\" Social Media Web Traffic Unique Browsers Page Impressions Visits, Visit Duration
— Facebook Fans/Likes Mobile Web Traffic Unique Browsers Page Impressions Visits, Visit Duration
—  Twitter Followers Mobile Alerts Subscribers Net Distribution Opens
— LinkedIn Connections
—  Foursquare Followers Apps Downloads Page Impressions Visits, Visit Duration
—  Tumblr Users E-Newsletter Subscribers Net Distribution Opens
Social Media Subscribers

Print Products Circulation Readership



sales Opportunities______4f /' 4

 How else do you distribute your
publishing brand’s content?

Alliance for
Audited Media
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Do you monetize these efforts
(via ad sales)?

* |f so, what metrics are requested
of your ad sales team?

© 2015 Alliance for Audited Media
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Expanding your AAM data profile ”

2015:
Total Audience

TRANSACT WITH TRUST

Circulation units
Print
Digital replica
Website
Smartphone app
Tablet app

Other print reach

* Community news
TMCs
Alternative
Foreign language
Entertainment
Local magazines

Cross Media metrics
Additional websites
Mobile apps
Social media
E-newsletters

© 2015 Alliance for Audited Media



Expanding your AAM data profile ” ﬁ{’,’g,’-;gg 7\% 4

TRANSACT WITH TRUST
2015:
What will media buyers see via AAM?

© 2015 Alliance for Audited Media
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lllustrate Trends & Highlights ”

AAC A1 appeal 10 VO AWA Nala
]
111
AERE
ABEH
e R005 .

7 S

© 2015 Alliance for Audited Media



lllustrate Trends & Hi II
¥

"
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How much color do you want to show
buyers?

 Cover image only
- Known as the ‘Standard CMR’
- Included with membership

 Enhance the data within the report
- Known as the ‘Enhanced CMR’
- Additional customized investment



Quarterly Data Report
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TIMES HERALD-

Middletown (Orange Caunty

wheew recordonline.

Quarterly Data Report

a1 2015
Subject to Audit

CIRCULATION SUMMARY

Sun MoeeFri Mon T ‘Wad

TOTAL COMBINED AVERAGE CIRCULATION §541|  JaThI J8A07)  Jad04 3476
TIMES HERALD-RECORD
FPrint (Sea Par. 14) 50751 37580 38500 3g@m8| 3747
wital Sae Par. 18] T80 2162 2307 2,305 228
 Tatal Combined Average Circulation S8 T JAAT Jadnd M
CIRCULATION DATA BY PUBLICATION

14, TIMES HERALD-RECORD - PRINT
'Paid Circulation

Individually Paid Circulation

Homa Dedvary and Mail 34909) 30806 0B 30481 J

Singla Copy Salas 15330 B3N 5,502 5504 B,

Total Average Individually Paid Circulation 50324 ATA15)  MB0TE 3845 1704

Business/Traveler Paid Circulation

Hotel Distribution - FRioom/Lobby Copes 16 15 18 15 1

Total Average BusinessiTraveler Paid Circulation 16 15 15 15 1
Tofal Average Paid Circulation - Print 50345  ITA30)  3a081| 3400 37 06(
Qualified Circulation

Home Delivery

Requastad 12 1 ] 0

Total Average Home Delivery 12 1 L 10 1

Single Copy

Employesfindepandent Cortracior 345 345 45 345 24

RetailBusinass & 54 ] [ 5
| Total Average Single Copy 4 ] ] 183 13
Tatal Average Qualified Circulation - Print 406 [0 [0 408 [0
Total Average Circulation - Print 50751 37540 JaS00) dAmE|  a7An
'1E. TIMES HERALD-RECORD - DIGITAL REPLICA
Paid Circulation
| Subsiption 0| 21z  2zs3  2aed| 26|
Total Average Paid Circulation - Digital Replica 00| 2nz| 2253 22| o
‘Qualified Circulation: Opt-in

Educational Copies 3 54| [ E
Total Average Qualified Circulation - Digital Replica ] 5 5 E
Total Average Circulation - Digital Replica o0 mier  2wr|  zaes| 2o
Total Average Circulation - Print & Digital Replica 51541 a7z AT dagnd] 247
2. TOTAL AVERAGE CIRCULATION By Market (Optional)

Alliance for
A1 initen MeAdia

NOTES

CREDIT AND ARREARS ALLOWANCE

Included in Indiidusly Paid Home Delivery end Mall is an averege of the following:
Total

Surday 3

Dially T

These copies wene served 1o subscribers that ordersd delvery dinsctly with and were billed by he newspaper end for which payment was not received andior short-lemm amears
copies sarved bo subscrioens whass lem has expined.

CUALIFIED RETAISIUISINESS
Included in Cualified RetaliBusiness are coples distnbuted through publisher-maintained venuss. Verification = made of distribution to location only, and not of scheal pick-up.

Publishing Plans

TIMES HERALD-RECORD [ SRS
Pri c o Classification: Peid
\Webaile(sp wwa.recordonling.com

Gall Whiting, Advertizing Director
Telephone [S45) 345-3060 - FAX [B45) 343-6414
P.0. Box 2046

Middletowr, NY 10940

e-mail: gwhitimgiSth-record.com

‘Wi cariify that to the best of our knowladge all data sat forth in this Quarierly Data Report are true and rapor circulation in accordance with Alliance for
Audited Meadia's Bylaws and Rules.

Parant Company: Local Media Group, Inc.

TIMES HERALD-RECORD P.0. Box 2045, 40 Mulberry Street  Middiatown, NY 10940

STEVE PIERSA JOE VANDERHOOF

Operations Manager President and Publisher
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Consolidated Media Report
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CIRCULATION SUMMARY

TRANSACT WITH TRUST

TOTAL COMBINED AVERAGE CIRCULATION

TIMES HERALD-RECORD

Print (See Par. 18}

Digital Replica (See Far. 18)

 Total Combined Average Circulation

Iu.mmmmm‘mm
Paid Circulation

CIRCULATION DATA BY PUBLICATION

Individually Paid Circulation

Home Delvary and Mail
Single Copy Sales

Total Average Individually Paid Circulation

Busi MMraveler Paid Circulati

Hotel Distribution - Reom/Lobby Copees
Total Average Business/Traveler Paid Circulation

Tatal Average Paid Girculation - Print

Qualified Circulation

Home Delivery

Requested

Total Average Home Delivery

Single Copy

Employeafindapandent Caontrackor

RetailBusiness

| Total Average Single Copy
Total Average Qualified Circulation - Print

Total Awerage Circulation - Print

'1B. TIMES HERALD-RECORD - DIGITAL REPLICA

NOTES

CREDIT AND ARREAR ALLOWANCE
Included in Individuslly Paid Home Delivery end Mad is an average of the following:

Sunday
Daily

These coples were senved 1o subseribers that ordersd delivery dirsctly with and wene billed by e newspaper end for which payment was not received andiar shor-lem amearns.

coples semved to substribens whise tam has expired.

QUALFIED RETAILIBUSINESS
Included in Cualifed RetaliBusiness are coples distrib

Publishing Plans

ined venwes. Verification is made of disiribution to location only. and not of actual pick-up.

[TMES HERALD-RECORD [ NSy,
P c jor Clacsiication: Paid
\Websile(s] wwa.recondonling.com

Gail Whiting, Advertising Director
Telephone [545) 345-3080 - FAX (845) 3436414

Paid Circulation P.0. Bew 2046
Subscription Mickdletzwe, NY 10940
Total Average Paid Circulation - Digital Replica e-mail: gwhitingith-record.com
‘Qualified Circulation: Opt-in W cerify that o tha bast of cur knowladge all data sst forth in this Quarterly Data Report are trus and repart circulation in accordance with Alliance for
Educational Cogies Audited Media's Bylaws and Rules.

Total Average Qualified Circulation - Digital Replica

Total Average Circulation - Digital Replica

Total Average Circulation - Print & Digital Replica

2. TOTAL AVERAGE CIRCUILATION By Market [Optional)

Parant Company. Local Media Group, Inc.

TIMES HERALD-RECORD P.0. Box 2046, 40 Mulberry Street  Middlatown, NY 10940
JOE VANDERHOOF
Prasidant and Publishar

STEVE PIERSA
Operations Manager
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lllustrate Trends & Highlights ”

http://auditedmedia.com/resources/newspaper-brand-reporting/standard-cmr-gallery/

Standard CMR Gallery

Many of the industry’s leading U.S. newspaper publishers already know the value of AAM’s
standard CMR. Browse our gallery to see how media companies are using the CMR format. By
creating a standard CMR, you'll provide advertisers a more complete view of your brand and
showcase your newspaper data to the Media Intelligence Center’s more than 5,000 users (and
counting) via AAM's new consolidated media portal.

For CMR templates, guidelines and instructions, please visit our circulation reporting resources
section. Contact your Client Solutions representative with any questions.

" y Sr Bt

NEWS



http://auditedmedia.com/resources/newspaper-brand-reporting/standard-cmr-gallery/
http://auditedmedia.com/resources/newspaper-brand-reporting/standard-cmr-gallery/
http://auditedmedia.com/resources/newspaper-brand-reporting/standard-cmr-gallery/
http://auditedmedia.com/resources/newspaper-brand-reporting/standard-cmr-gallery/
http://auditedmedia.com/resources/newspaper-brand-reporting/standard-cmr-gallery/
http://auditedmedia.com/resources/newspaper-brand-reporting/standard-cmr-gallery/
http://auditedmedia.com/resources/newspaper-brand-reporting/standard-cmr-gallery/
http://auditedmedia.com/resources/newspaper-brand-reporting/standard-cmr-gallery/
http://auditedmedia.com/resources/newspaper-brand-reporting/standard-cmr-gallery/
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| | TRANSACT WITH TRUST
comasicanessao 6 months ended Se
I Aok J\I.Bl_w'Q]l?I'.RQLJE Al':::l:e::ue, Newph;ee: Al BIIT )l"ITRQU[‘ 6 months ended Septeml
: JOURNAL  wwwasjounatcom| T¢3[ Io NA[ Abuauerque, NewMexd  wosonese 6 months ended September 30,2014
CONSOLIDATED S ] www.ABQjournal.com ALBUQUERQUE Albuguerque, New Mexico
MEDIA REPORT e NAL  www.A8journal.com
New: — T —
Spaper CIRCULATION

' PORTFOLIO OF
| READERSHIP PRODUCTS

The Albuquerque Journal is

ALBUC gl\_{'f RQUE Albuquerque Journal (includes eJournal) the flagship publication of
) N - Average Issue Readership 5-14 Albuquerque Publishing B
g = 186,84 1adults (Albuquerque CBSA) 30 Company whose portfolio :
229,782 adults (Albuquerque DMA) 39 includes: Albuquerque Journal
Sunday AvgMomSat  Monday covering breaking news,
politics, sports and features.

mﬁ:‘: 90942 [REEEEN 69294 The Sunday Journal (indludes eJoumal)

Albuquerque 10808 10,905 10,789 Average Issue Readership 4-14 Journl North
T 285,452 adults (Albuquerque CBSA) 38

Albuguergue 4202 | 4293 4207 328,067 adults (Albuquerque DMA) 49

Joumal Digital

Nonreplica

Total Average 106,042 B6882 84,380

evigrzp ABQjournal.com

Integrated News T ety oot
i S e Sz Venue J I North
S View Adults in the market who have ooy s A “ ournal Noj
RioRancio Opsever  TELEGRA eJournal or have visited the wel ey e St Aansed asbion
ot eadhrg an articls om a compsee Albussergus Soamal.
News-Bulletin -~ %l Defensor Chyi 376,306 adults or 55%

$90,506 st o350

Rio Rancho 23,297 1,948 Souree 2074 Psee 1, Nssan Scatonoush Repart Casyright 2014, The Ne
Observer
Mountain View 665
Telegraph
Kirtand A8 Nucleut 1622 ABQJOURNAL.COM GR({
Sunday Shopper 20,208 Sunday Shopper Rio Rancho Observer Kirtland Air Force Base
News Bulletin 2,509 The Albuguerque Journal's e S RSB Nucleus
Sunday selec e e Tha omcial of Nirtand Air

€1 Defensor 375 WEBSITE USAGE: y select product. singfe copies in R0 Rancho. s
Venue 658 Total Mivity
Joumal North Ex]) = ' =Ry
Total Other 43505 8108 %l Drfmsm lyieftaing
Clraaaion Total Unique Browsers e e e

Page Impressions/Views

Source: Google Analytics, See Explanatory

Subject to audit §

| == e :
7] —— Mountain View Telegraph perissYoryin I Elclzef:tnsm
I A moshly newipigns sareg ieftain
Page 2 of comeenitics in the East Moustains, ARco ety memmpepa sse/tog Been sarving
| DI
Aliiance fof Page 3ol 4 Mariaety and the Estanda Valley. DeSe P Sl iinicond e et
Aliance for

Page 4 of 6 + 0128400

© 2015 Alliance for Audited Media TR
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Enhanced CMR

I 4&&;& J\f??;( - — 6 months ended March 31, 2014
e Starreq| St Ady|  Starkd  Stary 7 AGUCTLISET s s Com o
g

Circulati{ Star-Adver] Reach of | About Oahu

Aweek in |
Star-Adver

T T X ==
Hawaii Marine

MAG-24 ROTORS ROAR

Star 7k Ad
Star-Advertiser
Star-Advertiser Pri
Star-Advertisar Digit
StarAdvertiser Dol
Total Star-Advertid ‘\\‘ Income

b m At

VidWeek _ strg Star-Ady

st t g a

—-— idWeek

= N G\RDW ) ‘ A
Street Pulsa Blue Collar 4
USA Todey - Hawail 5

TGIF™ s ceann
Big Island TV Wesak]
Total Branded Ediy

St 0 Al
Sunday Star| ABOUT OAHU
®  QOahu is the third largest Hawaikan island in size, but
Averag| primarily defined by the state capital of Honoluly, the
= maost populous city in Hawail.
The Garden Island § ®  There are 766,050 adults (18+} on Oahu
i ’ i i find ®  50% are male, and 50% are female
The Garden tskend i A el ®  33% are 18-34 years old, 33% are 35-54 years old and
The Garden lsland - | | i l rllh. 34% are 55 years old or older
_— i ¥ i ®  43% of Oahu's populstion is Asian, 21% & white, 10% s
'I':_'tglnmﬂﬁrdml i i i Pacific Islander, 3% is another single race and 22% has 2 iy )
...u. e ' ’ I - mmsem are mamedcouple families S e 5tar w~ U o
EY | i . dasduRsaradwrie.on
Oither Circalat 1 ®  34% of households have children 17 or younger
i i i i ®  65% of adults 25+ have some collsge education o higher e e e e
Hawaii Army Week I i ' ' ®  The median household income is $71,404 dhanrecy@uaraderhier om [
i : ®  54% of housaholds are owner-occupied Sl ot o ndrtiieat
Hmwell baring i ' i i ®  The median home value s $563,600 m 4 308 635.6318 ot
Ho'okele (Mavy & A ' I ii i' ' Source: U.S. Census - 2012 Amedcan Community Sunvey 1-Yaar Estimates m Wmmr
e — Vice President / Digital Media
Total Other Circuld TOURISM L5 2L oy covesipamn e A
. v Hfimon@siacensa con
‘ Grand Total Co 384 ®  QOshu received 5.1 milion visitors in 2013.
= ®  They spent over $7.2 bilion Director of Advertising
Samengs |CAre ? ®  Qahu visitors stay an average of 7 days. PR e $306) 522,342
pkin@siaadvertsa.com
. Sowce: Stne of Hawal - Departmant of
Elm—:;:l:!r;ﬂ m}ﬂ]i%} B & i O X & T
i — Page 5 of 20+ 01-0963-0
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Be Part of the Power of the MIC ”

Affiliated
publications

Flagship
Circulation

L AAM’s Media Intelligence Center (MIC) _]

How AAM gets your story in front of media buyers

\ 4 A 4 \ 4

CMR portal: Reports Librarv: Analyzer tool:
CMR & Quarterly Data P , .y. In-depth searchable,
. CMR’s & Audit
Reports for all data filed sortable and
Reports

in a three-month period exportable data

analysis

© 2015 Alliance for Audited Media
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Providing One Source ”

* Multiple metrics, multiple sources

Arm your ad sales team and media buyers
with one source that enables buyers to
transact with trust.

The Alliance for Audited Media

© 2015 Alliance for Audited Media
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TDOAAIOANT 1A /ITL/ TRUST
Services | Data Join | News | About | Contact

What’sNew for P [ Newspapers | Magazines | Business Publications | MediaBuyers | Digital ]

AAMHome > Resources > Newspaper Brand Reporting

£ ¥ in]
» Bylaws and Rules

Newspaper Brand Re

‘ v Newspaper Brand Reporting
In the last two decades, newspapers have evolved into p Circulation Reporting
dynamic cross-platform media companies. As
newspapers’ strategies transform, so too should the To learn more, visit our FAQs. » Cross-MediaReporting
newspaper data that’s presented to the
marketplace. Enter AAM and our new newspaper Newspaper Data Access
brand reporting initiative. U.S. newspapers are now committed to reporting monthly cross-
media metrics and quarterly circulation data to AAM, satisfying advertiser demand for more » Board Action Highlights

credible and frequent data for newspaper brands.

» Filing Publisher's Statements
Check out the resources below for video tutorials, FAQs, detailed filing guides and more. s

»  Audit Prep

Explore AAM's In-Depth Resources » Guides and Evaluation Forms

» Prototype Reports

, D e o= » Media Intelligence Center
o O Logos & Promo Materials
L1l [le
Sign Up for Our

How to file How to file Where to access EMAIL UPDATES
clrculation data cross-media data newspaper data
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Resources Available: Client Solutions Contact ”
TRANSACT WITH TRUST

Sandi Licking
Client Solutions Manager @

Phone: 224-366-6342
Cell #: 224-806-0333

Email: Sandi.Licking@auditedmedia.com
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